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Overall CRA Rating

Institution’s CRA Rating: This institution is rated Outstanding.

The following table indicates the performance level of PNC Bank, National Association (PNC)
with respect to the Lending, Investment, and Service Tests:

PNC Bank, National Association

Performance Levels Performance Tests

Lending Test* Investment Test Service Test

Outstanding X X X

High Satisfactory

Low Satisfactory

Needs to Improve

Substantial Noncompliance

* The lending test is weighted more heavily than the investment and service tests when arriving at an overall rating.
The major factors that support this rating include:
e Lending levels reflected excellent responsiveness to assessment area (AA) credit needs.

e The geographic distribution of home mortgage loans and small loans to businesses
reflected excellent penetration throughout the bank’s AAs.

e The borrower distribution reflected excellent penetration among retail customers of different
income levels and business customers of different sizes.

e Community development (CD) loans were effective in addressing community credit needs.
PNC had an excellent level of CD loans.

e Qualified investments were effective and responsive in addressing community credit needs.
PNC made extensive use of innovative or complex investments to support CD initiatives.

e PNC's branches and alternative delivery systems were accessible to geographies and
individuals of different income levels and responsive in providing services across all
portions of its communities.

e CD services were effective and responsive in addressing community needs. The bank
conducted or supported a high number of CD services, consistent with its capacity and
expertise to conduct specific activities.
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Definitions and Common Abbreviations

The following terms and abbreviations are used throughout this performance evaluation,
including the CRA tables. The definitions are intended to provide the reader with a general
understanding of the terms, not a strict legal definition.

Affiliate: Any company that controls, is controlled by, or is under common control with another
company. A company is under common control with another company if the same company
directly or indirectly controls both companies. A bank subsidiary is controlled by the bank and
is, therefore, an affiliate.

Aggregate Lending: The number of loans originated and purchased by all reporting lenders
in specified income categories as a percentage of the aggregate number of loans originated
and purchased by all reporting lenders in the MA/assessment area (AA).

Census Tract (CT): A small subdivision of metropolitan and other densely populated
counties. Census tract boundaries do not cross county lines; however, they may cross the
boundaries of metropolitan areas. Census tracts generally have a population between 1,200
and 8,000 people, with an optimal size of 4,000 people. Their physical size varies widely
depending upon population density. Census tracts are designed to be homogeneous with
respect to population characteristics, economic status, and living conditions to allow for
statistical comparisons.

Community Development (CD): Affordable housing (including multifamily rental housing) for
low- or moderate-income (LMI) individuals; community services targeted to LMI individuals;
activities that promote economic development by financing businesses or farms that meet
Small Business Administration Development Company or Small Business Investment
Company programs size eligibility standards or have gross annual revenues of $1 million or
less; activities that revitalize or stabilize LMI geographies, distressed or underserved
nonmetropolitan middle-income geographies, or designated disaster areas; or loans,
investments, and services that support, enable or facilitate projects or activities under HUD
Neighborhood Stabilization Program criteria that benefit low-, moderate-, and middle-income
individuals and geographies in the bank’s AA(s) or outside the AA(s) provided the bank has
adequately addressed the CD needs of its AA(S).

Community Reinvestment Act (CRA): The statute that requires the OCC to evaluate a
bank’s record of meeting the credit needs of its local community, consistent with the safe and
sound operation of the bank, and to take this record into account when evaluating certain
corporate applications filed by the bank.

Consumer Loan(s): A loan(s) to one or more individuals for household, family, or other
personal expenditures. A consumer loan does not include a home mortgage, small business,
or small farm loan. This definition includes the following categories: motor vehicle loans, credit
card loans, home equity loans, other secured consumer loans, and other unsecured consumer
loans.

Family: Includes a householder and one or more other persons living in the same household
who are related to the householder by birth, marriage, or adoption. The number of family
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households always equals the number of families; however, a family household may also
include non-relatives living with the family. Families are classified by type as either a married-
couple family or other family, which is further classified into ‘male householder’ (a family with a
male householder’ and no wife present) or ‘female householder’ (a family with a female
householder and no husband present).

Full-Scope Review: Performance under the Lending, Investment, and Service Tests is
analyzed considering performance context, quantitative factors (e.g., geographic distribution,
borrower distribution, and total number and dollar amount of investments), and qualitative
factors (e.g., innovativeness, complexity, and responsiveness).

Geography: A census tract delineated by the United States Bureau of the Census in the most
recent decennial census.

Home Mortgage Disclosure Act (HMDA): The statute that requires certain mortgage lenders
that conduct business or have banking offices in a metropolitan statistical area to file annual
summary reports of their mortgage lending activity. The reports include such data as the race,
gender, and the income of applicants, the amount of loan requested, the disposition of the
application (e.g., approved, denied, and withdrawn, loan pricing, the lien status of the
collateral, any requests for preapproval, and loans for manufactured housing.

Home Mortgage Loans: Such loans include home purchase, home improvement, and
refinancings, as defined in the HMDA regulation. These include loans for multifamily (five or
more families) dwellings, manufactured housing and one-to-four family dwellings other than
manufactured housing.

Household: Includes all persons occupying a housing unit. Persons not living in households
are classified as living in group quarters. In 100 percent tabulations, the count of households
always equals the count of occupied housing units.

Limited-Scope Review: Performance under the Lending, Investment, and Service Tests is
analyzed using only quantitative factors (e.g., geographic distribution, borrower distribution,
total number, and dollar amount of investments, and branch distribution).

Low-Income: Individual income that is less than 50 percent of the area median income, or a
median family income that is less than 50 percent, in the case of a geography.

Market Share: The number of loans originated and purchased by the institution as a
percentage of the aggregate number of loans originated and purchased by all reporting lenders
in the MA/AA.

Median Family Income (MFI): The median income determined by the U.S. Census Bureau
every five years and used to determine the income level category of geographies. Also, the
median income determined by the Federal Financial Institutions Examination Council (FFIEC)
annually that is used to determine the income level category of individuals. For any given
area, the median is the point at which half of the families have income above and half below.
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Metropolitan Area (MA): Any metropolitan statistical area or metropolitan division, as defined
by the Office of Management and Budget, and any other area designated as such by the
appropriate federal financial supervisory agency.

Metropolitan Division (MD): As defined by Office of Management and Budget, a county or
group of counties within a Core Based Statistical Area that contains an urbanized population of
at least 2.5 million. A Metropolitan Division consists of one or more main/secondary counties
that represent an employment center or centers, plus adjacent counties associated with the
main/secondary county or counties through commuting ties.

Metropolitan Statistical Area (MSA): An area, defined by the Office of Management and
Budget, as a core based statistical area associated with at least one urbanized area that has a
population of at least 50,000. The Metropolitan Statistical Area comprises the central county
or counties containing the core, plus adjacent outlying counties having a high degree of social
and economic integration with the central county or counties as measured through commuting.

Middle-Income: Individual income that is at least 80 percent and less than 120 percent of the
area median income, or a median family income that is at least 80 percent and less than 120
percent, in the case of a geography

Moderate-Income: Individual income that is at least 50 percent and less than 80 percent of
the area median income, or a median family income that is at least 50 percent and less than
80 percent, in the case of a geography.

Multifamily: Refers to a residential structure that contains five or more units.

Other Products: Includes any unreported optional category of loans for which the institution
collects and maintains data for consideration during a CRA examination. Examples of such
activity include consumer loans and other loan data an institution may provide concerning its
lending performance.

Owner-Occupied Units: Includes units occupied by the owner or co-owner, even if the unit
has not been fully paid for or is mortgaged.

Qualified Investment: A qualified investment is defined as any lawful investment, deposit,
membership share, or grant that has as its primary purpose CD.

Rated Area: A rated area is a state or multi-state metropolitan area. For an institution with
domestic branches in only one state, the institution’s CRA rating would be the state rating. If
an institution maintains domestic branches in more than one state, the institution will receive a
rating for each state in which those branches are located. If an institution maintains domestic
branches in two or more states within a multi-state metropolitan area, the institution will receive
a rating for the multi-state metropolitan area.

Small Loan(s) to Business(es): A loan included in 'loans to small businesses' as defined in
the Consolidated Report of Condition and Income (Call Report) instructions. These loans have
original amounts of $1 million or less and typically are either secured by nonfarm or
nonresidential real estate or are classified as commercial and industrial loans.
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Small Loan(s) to Farm(s): loan included in ‘loans to small farms’ as defined in the
instructions for preparation of the Consolidated Report of Condition and Income (Call Report).
These loans have original amounts of $500,000 or less and are either secured by farmland, or
are classified as loans to finance agricultural production and other loans to farmers.

Tier 1 Capital: The total of common shareholders’ equity, perpetual preferred shareholders’
equity with non-cumulative dividends, retained earnings and minority interests in the equity
accounts of consolidated subsidiaries.

Upper-Income: Individual income that is at least 120 percent of the area median income, or a
median family income that is at least 120 percent, in the case of a geography.
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Description of Institution

PNC Bank, National Association (PNC), headquartered in Pittsburgh, Pennsylvania, is a full-
service interstate bank that is a wholly owned subsidiary of The PNC Financial Services
Group, Inc. (PNC Financial). PNC Financial is a highly diversified financial services provider
chartered in Wilmington, Delaware with $366.4 billion in assets as of December 31, 2016.
PNC Financial's corporate legal structure consisted of PNC, PNC’s subsidiaries, and
approximately 50 active non-bank subsidiaries, in addition to various affordable housing
investments.

PNC had total assets of $356.0 billion as of December 31, 2016. This included total loans and
leases of $231.3 billion that were comprised of $83.7 billion in real-estate loans (39.3 percent),
$70.7 billion (33.1 percent) in commercial loans, $32.2 billion (15.1 percent) in other loans and
leases, $26.6 billion (12.5 percent) in individual loans, and $130.0 million (less than 0.1
percent) in agricultural loans. Total tier 1 capital as of December 31, 2016 was $29.5 billion.

As of December 31, 2016, PNC had a network of 2,590 branches and 10,286 Automated
Teller Machines (ATMSs) (4,791 of which were deposit taking) within its AAs. PNC had 32
rating areas consisting of 149 AAs in 19 states and the District of Columbia. The states
included Alabama, Delaware, Florida, Georgia, lllinois, Indiana, Kentucky, Maryland, Michigan,
Missouri, New Jersey, New York, North Carolina, Ohio, Pennsylvania, South Carolina, Virginia,
West Virginia, and Wisconsin.

PNC had businesses engaged in retail banking, residential mortgage banking, corporate and
institutional banking, and asset management. Retail banking provided deposit, lending,
brokerage, investment management, and cash management services to consumer and small
business customers. Deposit products included checking, savings and money market
accounts and certificates of deposit. Lending products included residential mortgages, home
equity loans and lines of credit, auto loans, credit cards, education loans, and personal and
small business loans and lines of credit. Residential Mortgage Banking directly originated first-
lien residential mortgage loans on a nationwide basis with a significant presence within the
retail-banking footprint.

Corporate and institutional banking provided lending, treasury management, and capital
markets-related products and services to mid-sized and large corporations, and government
and nonprofit entities. Treasury management services included cash and investment
management, receivables management, disbursement services, funds transfer services,
information reporting, and global trade services. Capital markets-related products and
services included foreign exchange, derivatives, securities underwriting, loan syndications,
mergers and acquisitions advisory, and equity capital markets advisory related services. They
also provided commercial loan servicing and technology solutions for the commercial real
estate finance industry.

The asset management group provided personal wealth management for high net-worth and
ultra-high net-worth clients and institutional asset management. Wealth management products
and services included investment and retirement planning, customized investment
management, private banking, tailored credit solutions, and trust management and
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administration for individuals and their families. Institutional asset management provided
advisory, custody, and retirement administration services.

PNC management elected to include qualified investments from several affiliates in this
performance evaluation, as identified in appendix A. Currently, there are no financial
impediments to PNC'’s ability to help meet the credit needs within its communities. The bank
had no affiliates or subsidiaries that negatively affected the bank’s capacity to lend, invest, or
provide banking services within its communities. PNC did not make any acquisitions or
mergers during the evaluation period that would have affected PNC’s CRA performance or the
OCC'’s analysis.

PNC received an overall outstanding rating in its last CRA evaluation by the OCC dated July 8,
2012. The scope of the previous evaluation covered 23 rating areas and 103 AAs.
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Scope of the Evaluation
Evaluation Period/Products Evaluated

The OCC evaluated PNC’s home mortgage loans (home purchase, home improvement, and
home refinance), small loans to businesses and farms, and retail services from January 1,
2012 through December 31, 2016. We evaluated CD loans; qualified investments; and CD
services from July 9, 2012 through December 31, 2016. We did not consider consumer loans
in our evaluation, as consumer lending did not constitute a substantial majority of the bank’s
business.

MSA boundary changes introduced in 2013, effective January 1, 2014, by the Office of
Management and Budget (OMB) resulted in additional analysis for some AAs under the
lending test. For both the geographic and borrower income distribution criteria, those AAs
affected received separate analyses of 2012 through 2013 data and 2014 through 2016 data.
The “Description of Institution’s Operations” section in each Multistate Metropolitan Statistical
Area (MMA) or State Rating section contains details on those areas affected by these
changes. For full-scope AAs impacted by the 2014 OMB changes, we discuss the
performance from 2014 through 2016 in the applicable narrative sections of the evaluation and
compare it with the performance from 2012 through 2013. Only data from 2014 through 2016
is included on the lending performance tables, as documented on Tables 1 through 13 for the
respective MMA and State rating areas in appendix D.

For AAs that consisted of two or more MDs within the same MSA or MMA, we aggregated the
data prior to analyzing the bank’s performance. We then presented our conclusions on the
bank’s performance at the MSA/MMA level.

In most markets, PNC made few, if any, multifamily loans or small loans to farms. We
determined that 20 loans made within an AA were sufficient for analysis purposes. Some of
the bank’s AAs that contained urban geographies had a sufficient quantity of multifamily loans
to analyze. Some of the bank’s AAs that contain rural geographies had a sufficient quantity of
small loans to farms to analyze. Due to the limited volume, multifamily and small farm lending
had no material effect on the lending test. If we included an analysis of these loans in a full-
scope AA, we noted it in the narrative for the applicable rating area. We removed tables
related to multifamily and small loans to farms that contained no data from appendix D.

For lending performance, we placed more emphasis on the comparison to borrower and
geographic distributions than on the aggregate performance. Borrower and geographic
comparators covered all five years of the evaluation period where as aggregate comparators
included data from 2016 only.

When there were differences in performance between loan products, including the
subcategories of home mortgage loans, we emphasized the products based on the loan mix by
number of loans specific to the AA over the evaluation period in determining an overall
conclusion. We described the weightings within the narrative comments of each rating area.
Weighting by number of loans gives consideration for each lending decision regardless of the
loan’s dollar amount.
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When there were performance differences between LMI geographies, we placed more
emphasis to the geographic category with more lending opportunity (e.g., owner-occupied
housing units, families, businesses, or farms).

PNC used innovative or flexible lending programs in order to serve AA credit needs. PNC
provided information on two specific programs. The first, PNC Community Mortgage, is the
bank’s portfolio mortgage program. PNC developed this product for LMI borrowers and for
properties located within LMI geographies. PNC does not sell these loans to the secondary
market, which allows for flexible underwriting guidelines. Some of the features of this program
include no mortgage insurance, 3 percent down payment requirement, acceptance of
alternative credit sources, and utilization of non- traditional credit history sources such as
rental history and utility payments. PNC originated almost 1,900 PNC Community Mortgages
totaling over $227.2 million during the evaluation period.

The second program is the PNC Closing Cost Assistance Grant. This is a grant of up to
$1,500 for use with the PNC Community Mortgage, Fannie Mae’s HomeReady Mortgage,
Freddie Mac’s HomePossible Mortgage, as well as PNC’s conventional 15-year and 30-year
mortgages. The PNC Closing Cost Assistance Grant is a forgivable subsidy that can be used
for closing cost and pre-paid items for purchase and refinance transactions. PNC extended
over 6,600 Closing Cost Assistance Grants totaling over $9.5 million during the evaluation
period.

These products and programs complement the bank’s existing suite of products and we
considered them in the “Product Innovation and Flexibility” section of the AAs that had
significant volumes of activity in these products.

To provide perspective regarding the relative level of CD loans and qualified investments, we
allocated a portion of the bank’s tier 1 capital to each AA based on its pro rata share of
deposits as a means of comparative analysis.

Our analysis of qualified investments included the investment portfolio as well as donations
and grants made during the evaluation period that had CD as the primary purpose. Qualified
investments included investments that met the definition of CD that the bank made during the
current evaluation period and investments made prior to the current evaluation period that
were still outstanding. We considered prior-period investments at the book value of the
investment at the end of the current evaluation period. We considered current-period
investments at their original investment amount. Unless otherwise noted, the complexity and
innovativeness of investments was typical for an institution of this size and capacity.

PNC'’s qualified investment activity that benefited a specific AA or a broader statewide or
regional area that included the AA, where the entity or activity had a purpose, mandate, or
function that included serving the AA, received consideration in the applicable state or MMA
rating area. Because PNC was responsive to the CD needs of its AAs, we provided
consideration for qualified investments in entities or activities in the broader statewide,
regional, or nationwide area surrounding the bank’s AA(s) whose activities neither serve nor
benefit the AA(s). PNC made 102 direct investments totaling over $780.8 million in Low
Income Housing Tax Credits (LIHTCs), New Market Tax Credits (NMTCs), and Historic Tax
Credits (HTCs) in areas outside of its retail footprint. In addition, PNC made six investments
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totaling $47.4 million in nationwide funds within its footprint states. This activity had a positive
effect on the overall investment test conclusion.

Our review of services during the evaluation period included analyzing PNC’s network of retail
branches and deposit-taking ATMs for the availability and effectiveness of delivering retail-
banking services. We gave the most weight to the geographic distribution of bank branches
and changes in branch locations.

We focused our analysis of retail branches on the current distribution of the bank’s branches in
LMI geographies. For some AAs, we also considered branch locations in middle- or upper-
income geographies that were in close proximity to a low- or moderate-income geography.
Proximity ranged from across the street to approximately two miles away. We evaluated
several factors to determine that these branches served individuals in these geographies. This
included the likelihood that the areas surrounding the branches offered residents and
businesses of the nearby low- or moderate-income geographies additional amenities or public
services, such as post offices, grocery stores, strip malls, or “big box” stores. We confirmed
whether the locations were along major transportation routes readily accessible by car in rural
areas or public transportation in urban areas.

PNC offered several forms of alternative delivery systems to its customers including debit
cards and ATMs, telephone and online banking, electronic bill pay, and mobile banking
options. Management provided data indicating usage among households in LMI geographies
as well as the increase in usage over the evaluation period. We used this data to determine
the extent to which the bank was reaching LMI populations through alternative delivery
systems. We gave positive consideration to alternative delivery systems in areas where there
were significant percentages of customers using these combined alternative delivery systems,
or where a significant increase in the percentage of users over the evaluation period occurred.

Over the evaluation period, PNC began a retail branch network optimization program. This
was the primary driver of branch openings and closings throughout the bank’s service area.
The bank considered three primary factors in their decision-making process; branch
redundancy or proximity to other PNC locations or ATMs; customer behaviors in the market
including transaction migration to their growing digital capabilities; and their geographic
footprint. PNC had a formal process in which branch decisions included a review by several
departments of the bank as well as soliciting feedback from the communities affected. The
bank established a process to assess and mitigate any negative effect of branch closures to
LMI customers and communities. We considered this when determining the effect of branch
openings and closings in the bank’s market areas.

We also considered the extent and innovativeness of PNC’s CD services in meeting the credit
needs within its AAs. PNC was a leader in promoting financial education by offering several
home ownership and financial literacy seminars and events. PNC developed the Grow Up
Great program, which is a ten-year, $350 million initiative undertaken to address an identified
need for early childhood education for LMI children and their families. The initiative included
investments, grants, and contributions to support educational programs for both LMI children
and children within LMI areas. It also included participation in educational programs, including
financial literacy programs, within schools and through nonprofit organizations and groups.
The investments and services were directly responsive to community needs. The program
positively affected, to varying degrees, each of the bank’s AAs. In addition, PNC made $55.5
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million in investments related to the Grow Up Great program in broader statewide, regional, or
nationwide areas surrounding the bank’s AAs, which had a positive effect on the overall
investment test conclusion.

Data Integrity

As part of the OCC'’s ongoing supervision of PNC, we tested the accuracy of the bank’s CRA-
reported small business and small farm lending data, CD loans, qualified investments, and CD
services. We determined that the publicly fled HMDA information and CRA-reported loan data
was accurate and that CD loans, qualified investments, and CD services considered during
this evaluation met the definition of CD.

Selection of Areas for Full-Scope Review

In each state and MMA where the bank had an office, we selected one or more AAs within that
state or MMA for a full-scope review. Refer to the “Scope” section under each state or MMA
rating section, as applicable, for details regarding how we selected the full-scope areas.

Ratings

The bank’s overall rating is a weighted average blend of the MMA and state ratings based on
each areas percentage of PNC'’s overall deposits. We based the MMA and state ratings
primarily on those areas that received full-scope reviews but took into consideration the
performance of the limited-scope areas when applicable. For all rating areas, we considered
factors such as volume of deposits; the number of branches; the volume of reportable loans
originated and purchased in each state or MMA; and the significance of the bank to the state
or MMA based on its deposit market share and rank. Refer to the “Scope” section under each
state and MMA rating section for details regarding how we weighted the various AAs in arriving
at the overall rating.

Community Contacts

Refer to the market profiles in appendix C for community contact information as well as
detailed demographics and other performance context information, including identified AA
needs and opportunities, for AAs that received full-scope reviews.

Inside/Outside Ratio

We performed this analysis at the bank level and it did not include any affiliate lending activity.
PNC originated or purchased a substantial majority (89.2 percent) of its loans within the
combined AAs during the evaluation period. PNC originated or purchased 79.3 percent of their
home mortgage loans within the AAs, including 84.0 percent of home purchase loans, 90.5
percent of home improvement loans, and 75.5 percent of home refinance loans. PNC
originated or purchased 97.3 percent of their small business loans and 88.5 percent of small
farm loans within the bank’s AAs.
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Discriminatory or Other lllegal Credit Practices Review

Pursuant to 12 C.F.R. §25.28(c), in determining a national bank’s CRA rating, the OCC
considers evidence of discriminatory or other illegal credit practices in any geography by the
bank, or in any AA by an affiliate whose loans have been considered as part of the bank’s
lending performance. As part of this evaluation process, the OCC consults with other federal
agencies with responsibility for compliance with the relevant laws and regulations, including
the U.S. Department of Justice, the U.S. Department of Housing and Urban Development, and
the Consumer Financial Protection Bureau, as applicable.

The OCC identified the following public information regarding non-compliance with the statutes
and regulations prohibiting discriminatory or other illegal credit practices with respect to this
institution:

» Evidence of deceptive practices in violation of section 5 of the Federal Trade Commission
Act. Contrary to its marketing and disclosure, the bank had failed to waive fees charged to
certain line of credit accounts since at least 2001 for some qualified consumer banking
customers and since 2002 for some qualified business banking customers. On May 1,
2018, the bank entered into a Consent Order with the OCC, which required the bank to pay
$15 million in civil money penalty related to this deceptive practice and other non-credit
related unfair or deceptive trade practice violations. For further information on the practice
and settlement, see OCC enforcement actions #2018-031, dated May 1, 2018.

The CRA performance rating was not lowered as a result of the findings listed above nor from
other non-public supervisory information known to the OCC. We considered the nature,
extent, and strength of the evidence of the practices; the extent to which institution had policies
and procedures in place to prevent the practices; and the extent to which the institution has
taken or has committed to take corrective action, including voluntary corrective action resulting
from self-assessment; and other relevant information.

The OCC will consider any information that this institution engaged in discriminatory or other
illegal credit practices, identified by, or provided to the OCC before the end of the institution’s
next performance evaluation in that subsequent evaluation, even if the information concerns
activities that occurred during the evaluation period addressed in this performance evaluation.
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Multistate Metropolitan Area Ratings

Allentown-Bethlehem-Easton, PA-NJ MMA

CRA rating for the Allentown-Bethlehem-Easton, PA-NJ MMA®: Satisfactory

The lending test is rated: Outstanding
The investment test is rated: Low Satisfactory
The service test is rated: High Satisfactory

The major factors that support this rating include:

e Based on the data in the tables and performance context considerations discussed below,
the geographic and borrower distribution of the bank’s home mortgage and small business
loan originations and purchases was good.

e CD loans were effective in addressing community credit needs. The bank was a leader in
originating CD loans, which had a positive effect on the lending test rating.

e Qualified investments were effective and responsive in addressing community credit needs.
The bank made an adequate level of qualified investments, grants, and donations.

e The bank’s branches and alternative delivery systems were accessible to geographies and
individuals of different income levels and responsive in helping the bank provide services
across the community.

Description of Institution’s Operations in Allentown-Bethlehem-Easton, PA-
NJ MMA

PNC delineated the entire Allentown-Bethlehem-Easton, PA-NJ MMA as an AA. This included
the counties of Carbon, Lehigh, and Northampton in Pennsylvania and Warren County in New
Jersey.

Based on June 30, 2016 FDIC summary of deposit information, PNC had almost $1.9 billion in
deposits in this AA, which represented 0.75 percent of the bank’s total deposits. The bank
made 1.14 percent of its evaluation period lending in this AA.

PNC had 25 office locations and 117 ATMs, of which 43 were deposit taking, within the AA.
The bank ranked third in deposit market share with 11.34 percent. The top four competitors
included Wells Fargo Bank, N.A. with 42 branches and 20.17 percent market share; Branch
Banking and Trust Company with 39 branches and 12.43 percent market share; Bank of
America, N.A. with 14 branches and 9.18 percent market share; and Lafayette Ambassador
Bank with 21 branches and a market share of 7.42 percent. There were 27 additional FDIC-
insured depository institutions with 119 offices within the bank’s AA.

! This rating reflects performance within the multistate metropolitan area. The statewide evaluations do not
reflect performance in the parts of those states contained within the multistate metropolitan area.
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Refer to the market profile for the Allentown-Bethlehem-Easton, PA-NJ MMA in appendix C for
detailed demographics and other performance context information, including identified AA
needs and opportunities, for the AA.

Scope of Evaluation in Allentown-Bethlehem-Easton, PA-NJ MMA

We based our rating of the Allentown-Bethlehem-Easton, PA-NJ MMA on the area that
received a full-scope review. We conducted a full-scope review of the Allentown-Bethlehem-
Easton, PA-NJ MMA, which is the only AA in the MMA. The 2014 OMB changes did not affect
this MMA. Refer to the table in appendix A and the market profiles for more information.

We placed more emphasis on small loans to businesses versus home mortgage loans. We
also placed more emphasis on the bank’s performance in moderate-income geographies as
these areas had a higher percentage of owner-occupied housing units, small businesses, and
small farms. PNC originated too few multifamily loans in this rating area to conduct a
meaningful analysis. Among home mortgage loans we placed the most emphasis on home
refinance. We considered housing costs in relation to the median family incomes in the AA,
which limited the affordability for LMI families. Refer to the market profile for Allentown-
Bethlehem-Easton, PA-NJ MMA in appendix C for additional information on housing costs and
median income. Refer to the Scope of Evaluation section for details on how weightings were
determined.

CONCLUSIONS WITH RESPECT TO PERFORMANCE TESTS IN
ALLENTOWN-BETHLEHEM-EASTON, PA-NJ MMA

LENDING TEST
Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the lending test in the Allentown-Bethlehem-Easton, PA-NJ
MMA is rated outstanding. Based on a full-scope review, the bank’s performance in the
Allentown-Bethlehem-Easton, PA-NJ MMA was excellent considering the competition,
economic factors, housing costs, and performance against the demographic and aggregate
peer. CD lending had a positive effect on the lending test conclusion.

Lending Activity

Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s lending activity.

PNC's lending activity reflected excellent responsiveness to area credit needs in the
Allentown-Bethlehem-Easton, PA-NJ MMA when considering the bank’s deposits and
competition. PNC ranked third out of 31 depository institutions (top 10 percent) with a deposit
market share of 11.34 percent. For home purchase loans, PNC’s market share of 1.27 percent
ranked 18™ out of 382 lenders (top 5 percent). For home improvement loans, PNC’s market
share of 9.44 percent ranked second out of 147 lenders (top 2 percent). For home refinance
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loans, PNC’s market share of 2.44 percent ranked seventh out of 368 lenders (top 2 percent).
For small loans to businesses, PNC’s market share of 9.37 percent ranked second out of 120
lenders (top 2 percent). For small loans to farms, PNC’s market share of 5.43 percent ranked
sixth out of 15 lenders (top 34 percent).

Distribution of Loans by Income Level of the Geography

PNC'’s overall distribution of loans by income level of geography in the Allentown-Bethlehem-
Easton, PA-NJ MMA was good. The geographic distribution of home mortgage loans was
good, and small loans to businesses and small loans to farms was adequate.

Home Mortgage Loans

Refer to Tables 2, 3, and 4 in the Multistate section of appendix D for the facts and data used
to evaluate the geographic distribution of the bank’s home mortgage loan originations and
purchases.

PNC'’s geographic distribution of home purchase loans in the Allentown-Bethlehem-Easton,
PA-NJ MMA was excellent, home improvement loans was good and home refinance loans

was adequate.

Home Purchase

PNC'’s geographic distribution of home purchase loans was excellent. The percentage of
home purchase loans originated or purchased in low-income geographies was near to, and in
moderate-income geographies approximated, the percentage of owner-occupied housing units
located in these geographies. PNC’s percentage of home purchase loans originated or
purchased in low- and moderate-income geographies was near to the aggregate percentage of
all reporting lenders.

Home Improvement

PNC'’s geographic distribution of home improvement loans was good. The percentage of
home improvement loans originated or purchased in low-income geographies was significantly
below, and in moderate-income geographies approximated, the percentage of owner-occupied
housing units located in those geographies. PNC'’s percentage of home improvement loans
originated or purchased in low-income geographies was significantly below, and in moderate-
income geographies exceeded, the aggregate percentage of all reporting lenders.

Home Refinance

PNC'’s geographic distribution of home refinance loans was adequate. The percentage of
home refinance loans originated or purchased in low-income geographies was significantly
below, and in moderate-income geographies was near to, the percentage of owner-occupied
housing units located in those geographies. PNC'’s percentage of home refinance loans
originated or purchased in low-income geographies was well below, and in moderate-income
geographies exceeded, the aggregate percentage of all reporting lenders.
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Small Loans to Businesses

Refer to Table 6 in the Multistate section of appendix D for the facts and data used to evaluate
the geographic distribution of the bank’s origination and purchase of small loans to businesses.

PNC'’s geographic distribution of small loans to businesses was adequate. The percentage of
small loans to businesses originated or purchased in low-income geographies was well below,
and in moderate-income geographies near to, the percentage of business located in those
geographies. PNC’s percentage of small loans to business originated or purchased in low-
income geographies was below, and in moderate-income geographies exceeded, the
aggregate percentage of all reporting lenders.

Small Loans to Farms

Refer to Table 7 in the Multistate section of appendix D for the facts and data used to evaluate
the geographic distribution of the bank’s origination and purchase of small loans to farms.

PNC'’s geographic distribution of small loans to farms was adequate considering the low
percentage of small farms in LMI geographies and that small farm lending was not a primary
focus for the bank in this AA. PNC did not originate or purchase any small loans to farms in
low- or moderate-income geographies.

Lending Gap Analysis

We analyzed PNC’s geographic lending patterns throughout the AA and did not identify any
unexplained conspicuous lending gaps.

Distribution of Loans by Income Level of the Borrower

PNC'’s overall distribution of loans to borrowers of different income levels in the Allentown-
Bethlehem-Easton, PA-NJ MMA was good. The borrower distribution of home mortgage
loans, small loans to businesses, and small loans to farms was good.

Home Mortgage Loans

Refer to Tables 8, 9, and 10 in the Multistate section of appendix D for the facts and data used
to evaluate the borrower distribution of the bank’s home mortgage loan originations and

purchases.

PNC'’s borrower distribution of home purchase, home improvement, and home refinance loans
in the Allentown-Bethlehem-Easton, PA-NJ MMA was good.

Home Purchase

PNC'’s borrower distribution of home purchase loans was good. The percentage of home
purchase loans originated or purchased to low-income borrowers was below, and to moderate-
income borrowers exceeded, the percentage of those families in the AA. PNC’s percentage of
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home purchase loans originated or purchased to both low- and moderate-income borrowers
exceeded the aggregate percentage of all reporting lenders.

Home Improvement

PNC'’s borrower distribution of home improvement loans was good. The percentage of home
improvement loans originated or purchased to low-income borrowers was below, and to
moderate-income borrowers exceeded, the percentage of those families in the AA. PNC'’s
percentage of home improvement loans originated or purchased to both low- and moderate-
income borrowers exceeded the aggregate percentage of all reporting lenders.

Home Refinance

PNC'’s borrower distribution of home refinance loans was good. The percentage of home
refinance loans originated or purchased to low-income borrowers was well below, and to
moderate-income borrowers exceeded, the percentage of those families in the AA. PNC'’s
percentage of home refinance loans originated or purchased to both low- and moderate-
income borrowers exceeded the aggregate percentage of all reporting lenders.

Small Loans to Businesses

Refer to Table 11 in the Multistate section of appendix D for the facts and data used to
evaluate the borrower distribution of the bank’s origination and purchase of small loans to
businesses.

The borrower distribution of small loans to businesses in the Allentown-Bethlehem-Easton, PA-
NJ MMA was good. The percentage of small loans to businesses originated or purchased was
below the percentage of small businesses in the AA but exceeded the aggregate percentage
of all reporting lenders.

Small Loans to Farms

Refer to Table 12 in the Multistate section of appendix D for the facts and data used to
evaluate the borrower distribution of the bank’s origination and purchase of small loans to
farms.

The borrower distribution of small loans to farms in the Allentown-Bethlehem-Easton, PA-NJ
MMA was good. The percentage of small loans to farms originated or purchased was below
the percentage of small farms in the AA but exceeded the aggregate percentage of all
reporting lenders.

Community Development Lending

Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s level of CD lending. This table included all CD loans, including
multifamily loans that also qualify as CD loans. In addition, Table 5 included geographic
lending data on all multi-family loans, including those that also qualify as CD loans. Table 5
does not separately list CD loans.
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CD lending had a positive effect on the lending test conclusion in the Allentown-Bethlehem-
Easton, PA-NJ MMA. PNC was a leader in making CD loans based on the combination of
volume, responsiveness, and complexity. PNC made 22 CD loans totaling almost $49.1
million, which represented 22.76 percent of allocated tier 1 capital. By dollar volume, 63.83
percent of these loans funded revitalization and stabilization efforts, 30.87 percent funded
economic development activities, 4.40 percent funded affordable housing, and 0.90 percent
funded community services.

Examples of CD loans in the AA include:

e PNC originated three loans totaling over $27.7 million loan to construct a charter high
school for the arts in a moderate-income geography that qualified for NMTCs.

e PNC originated a $15.0 million loan to a food production company located in a low-income
geography that provided jobs to LMI individuals.

Product Innovation and Flexibility

PNC used innovative or flexible lending programs in order to serve AA credit needs. During
the evaluation period, PNC made 25 PNC Community Mortgage loans totaling almost $3.1
million and 31 closing cost assistance grants totaling over $73,300 in the Allentown-
Bethlehem-Easton, PA-NJ MMA.

INVESTMENT TEST
Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the investment test in the Allentown-Bethlehem-Easton, PA-NJ
MMA is low satisfactory. Based on a full-scope review, the bank’s performance in the
Allentown-Bethlehem-Easton, PA-NJ MMA was adequate.

Refer to Table 14 of the Multistate section of appendix D for the facts and data used to
evaluate the bank’s level of qualified investments.

PNC had an adequate level of qualified investments and grants in the MMA. The dollar
amount of investments in the Allentown-Bethlehem-Easton, PA-NJ MMA represented 3.37
percent of the allocated portion of the bank’s tier 1 capital with an additional 0.93 percent in
unfunded commitments.

PNC exhibited adequate responsiveness to the CD needs in the Allentown-Bethlehem-Easton,
PA-NJ MMA. PNC made four current-period investments totaling $475,000 and had one
remaining prior-period investment valued at $29,000. PNC made 18 statewide and regional
investments totaling almost $6.4 million that directly benefited the AA. PNC also provided 78
grants and donations totaling over $431,000 to local nonprofit organizations that promote
economic development, affordable housing, and community services for LMI individuals,
families, schools, and communities. In addition, the bank had a $2 million unfunded
commitment in the AA.
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Examples of qualified investments in this AA include:

e A $450,000 dollar investment in a nonprofit organization dedicated to presenting music,
arts festivals, cultural experience, and education programs that aid in economic
development, urban revitalization, and community enrichment to both LMI geographies and
LMI individuals.

e A $25,000 investment and $16,000 in grants to a nonprofit corporation that promoted and
provided affordable housing opportunities for LMI individuals.

SERVICE TEST
Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the service test in the Allentown-Bethlehem-Easton, PA-NJ
MMA is rated high satisfactory. Based on a full-scope review, the bank’s performance in the
Allentown-Bethlehem-Easton, PA-NJ MMA was good.

Retail Banking Services

Refer to Table 15 in the Multistate section of appendix D for the facts and data used to
evaluate the distribution of the bank’s branch delivery system and branch openings and
closings.

PNC'’s delivery systems were accessible to geographies and individuals of different income
levels throughout the AA. The bank operated 25 branch offices in the Allentown-Bethlehem-
Easton, PA-NJ MMA. The bank’s distribution of branches in low-income geographies was
below, and in moderate-income geographies approximated, the percentage of the population
living within those geographies.

PNC made effective use of alternative delivery systems through debit cards and ATMs,
telephone and online banking, electronic bill pay, and mobile banking options as indicated by
the level of usage by LMI households. These systems provided additional delivery availability
and access to banking services to both retail and business customers. PNC had 117 ATMs in
the AA, of which 43 were deposit taking. PNC provided data that indicated 68.9 percent of
households in low- and moderate-income geographies used an alternative delivery system in
the fourth quarter of 2016. This was an increase of 11.1 percent from the start of the
evaluation period.

PNC's record of opening and closing branches did not adversely affect the accessibility of its
delivery systems, particularly in LMI geographies or to LMI individuals. PNC opened no
branches and closed eight branches, of which only one was located in a moderate-income

geography.

The bank’s hours and services did not vary in a way that inconvenienced certain portions of
the AA, particularly LMI individuals or LMI geographies. PNC maintained similar business
hours and offered traditional banking products and services at all branch locations in the AA.
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Branches were open late on Fridays and all branches had Saturday hours, including three in
LMI geographies with extended Saturday hours. Two branches in LMI geographies had
Sunday hours.

Community Development Services

PNC provided an adequate level of CD services in the Allentown-Bethlehem-Easton, PA-NJ
MMA. Six PNC employees conducted 18 financial education events with over 200
predominantly low- and moderate-income participants. These events included home
ownership classes for low- and moderate-income populations and financial education for low-
and moderate-income families and children.

Employees were actively involved during the evaluation period, including eight employees who
served on boards and committees of 16 different organizations. Notable examples of CD
services include:

e Two PNC employees served on the board of directors for an organization that creates
affordable housing for LMI seniors and LMI families. The organization was a HUD-certified
housing counseling agency providing home ownership training to LMI first time
homebuyers.

e A PNC employee served on the board of directors and finance committee for an
organization that provided LMI children a safe after-school place to do homework,
participate in activities, and gain important life skills. In addition, this PNC employee
participated in the Teach Banking program at the center, providing financial education
courses to LMI individuals.
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Charlotte-Concord-Gastonia, NC-SC MMA

CRA rating for the Charlotte-Concord-Gastonia, NC-SC MMAZ Outstanding

The lending test is rated: Outstanding
The investment test is rated: Outstanding
The service test is rated: High Satisfactory

The major factors that support this rating include:

e Based on the data in the tables and performance context considerations discussed below,
the geographic distribution of the bank’s home mortgage and small business loan
originations and purchases was good and borrower distribution was adequate.

e CD loans were effective in addressing community credit needs. The bank originated a
significant number of CD loans, which had a positive effect on the lending test rating.

e Qualified investments were effective and responsive in addressing community credit needs.
The bank made an excellent level of qualified investments, grants, and donations.

e The bank’s branches and alternative delivery systems were accessible to geographies and
individuals of different incomes and responsive in helping the bank provide services across
the community.

e CD services were effective and responsive in addressing community needs. The bank
conducted or supported a relatively high number of CD services, consistent with its
capacity and expertise to conduct specific activities.

Description of Institution’s Operations in Charlotte-Concord-Gastonia, NC-
SC MMA

PNC delineated a portion of the Charlotte-Concord-Gastonia, NC-SC MMA as an AA. This
included the counties of Gaston, Iredell, Mecklenburg, and Union in North Carolina and York
County in South Carolina.

Based on June 30, 2016 FDIC summary of deposit information, PNC had $604.6 million in
deposits in this AA, which represented 0.24 percent of the bank’s total deposits. The bank
made 0.63 percent of its evaluation period lending in this AA.

PNC had 17 office locations and 265 ATMs, of which 60 were deposit taking, within the AA.
The bank ranked ninth in deposit market share with 0.31 percent. The top four competitors
included Bank of America, N.A. with 56 branches and 76.28 percent market share; Wells
Fargo Bank, N.A. with 77 branches and 15.12 percent market share; Branch Banking and
Trust Company with 61 branches and 2.82 percent market share; and First Citizens Bank and

2 This rating reflects performance within the multistate metropolitan area. The statewide evaluations do not
reflect performance in the parts of those states contained within the multistate metropolitan area.
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Trust Company with 35 branches and a market share of 0.93 percent. There were 33
additional FDIC-insured depository institutions with 184 offices within the bank’s AAs.

Refer to the market profile for the Charlotte-Concord-Gastonia, NC-SC MMA in appendix C for
detailed demographics and other performance context information, including identified AA
needs and opportunities, for the AA.

Scope of Evaluation in Charlotte-Concord-Gastonia, NC-SC MMA

We based our rating of the Charlotte-Concord-Gastonia, NC-SC MMA on the area that
received a full-scope review. We conducted a full-scope review of the Charlotte-Concord-
Gastonia, NC-SC MMA, which was the only AA in the MMA.

We placed more emphasis on small loans to businesses versus home mortgage loans. We
placed more emphasis on the bank’s performance in moderate-income geographies as these
areas had a higher percentage of owner-occupied housing units and small businesses.
Among mortgage loans, we placed emphasis on home refinance loans. We considered the
housing costs in relation to the median family incomes in the AA, which limited the affordability
for LMI families. PNC originated too few multifamily loans and small loans to farms in this
MMA to conduct a meaningful analysis. Refer to the market profile for the Charlotte-Concord-
Gastonia, NC-SC MMA in appendix C for additional information on housing costs and median
income. Refer to the Scope of Evaluation section for details on how weightings were
determined.

The 2014 OMB changes effected this MMA. OMB removed Anson County, NC from the MMA
and classified it as a non-metropolitan area. In addition, OMB added non-metropolitan Iredell
County, NC. As a result, analysis for Charlotte-Concord-Gastonia, NC-SC MMA included 2012
through 2013 data for Anson County and 2014 through 2016 data for Iredell County. Data
from Anson County for 2014 through 2016 and Iredell County for 2012 through 2013 was
included in the North Carolina non-metropolitan area analysis. Refer to the table in appendix A
and market profiles for more information.

CONCLUSIONS WITH RESPECT TO PERFORMANCE TESTS IN
CHARLOTTE-CONCORD-GASTONIA, NC-SC MMA

LENDING TEST

Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the lending test in the Charlotte-Concord-Gastonia, NC-SC
MMA is rated outstanding. Based on a full-scope review, the bank’s performance in the
Charlotte-Concord-Gastonia, NC-SC MMA was excellent considering the competition,
economic factors, housing costs, and performance against the demographic and aggregate
peer. CD lending had a positive effect on the lending test conclusion.

Lending Activity
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Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s lending activity.

PNC'’s lending activity reflected excellent responsiveness to area credit needs in the Charlotte-
Concord-Gastonia, NC-SC MMA when considering the bank’s deposits and competition. PNC
ranked ninth out of 38 depository institutions (top 24 percent) with a deposit market share of
0.31 percent. For home purchase loans, PNC’s market share of 0.41 percent ranked 52" out
of 532 lenders (top 10 percent). For home improvement loans, PNC’s market share of 2.20
percent ranked ninth out of 179 lenders (top 5 percent). For home refinance loans, PNC’s
market share of 0.78 percent ranked 26™ out of 493 lenders (top 5 percent). For small loans to
businesses, PNC’'s market share of 1.91 percent ranked 12™" out of 154 lenders (top 8
percent).

Distribution of Loans by Income Level of the Geography

PNC'’s overall distribution of loans by income level of geography in the Charlotte-Concord-
Gastonia, NC-SC MMA was good. The geographic distribution of home mortgage was
adequate and small loans to businesses was good. We placed more emphasis on the bank’s
performance in moderate-income geographies as these areas had a higher percentage of
owner-occupied housing units and small businesses.

Home Mortgage Loans

Refer to Tables 2, 3, and 4 in the Multistate section of appendix D for the facts and data used
to evaluate the geographic distribution of the bank’s home mortgage loan originations and
purchases.

PNC'’s geographic distribution of home purchase loans and home refinance loans in the
Charlotte-Concord-Gastonia, NC-SC MMA was adequate and home improvement loans was
good.

Home Purchase

The bank’s geographic distribution of home purchase loans was adequate. For 2014 through
2016, the performance was adequate. The percentage of home purchase loans originated or
purchased in low-income geographies was near to, and in moderate-income geographies was
below, the percentage of owner-occupied housing units located in those geographies. PNC’s
percentage of home purchase loans originated or purchased in low-income geographies
exceeded, and in moderate-income geographies was near to, the aggregate percentage of all
reporting lenders. Performance for 2012 through 2013 was not inconsistent with the
performance for 2014 through 2016.

Home Improvement

The bank’s geographic distribution of home improvement loans was good. For 2014 through
2016, the performance was adequate. The percentage of home improvement loans originated
or purchased in low-income geographies was below, and in moderate-income geographies
was well below, the percentage of owner-occupied housing units located in those geographies.
PNC'’s percentage of home improvement loans originated or purchased in low-income
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geographies was near to, and in moderate-income geographies was below, the aggregate
percentage of all reporting lenders. Performance for 2012 through 2013 was stronger than the
performance for 2014 through 2016. This was the result of better performance in both low-
and moderate-income geographies and had a positive effect on the home improvement
conclusion.

Home Refinance

The bank’s geographic distribution of home refinance loans was adequate. For 2014 through
2016, performance was adequate. The percentage of home refinance loans originated or
purchased in low-income geographies was below, and in moderate-income geographies was
well below, the percentage of owner-occupied housing units located in those geographies.
PNC'’s percentage of home refinance loans originated or purchased in low- and moderate-
income geographies exceeded the aggregate percentage of all reporting lenders.
Performance for 2012 through 2013 was not inconsistent with the performance for 2014
through 2016.

Small Loans to Businesses

Refer to Table 6 in the Multistate section of appendix D for the facts and data used to evaluate
the geographic distribution of the bank’s origination and purchase of small loans to businesses.

PNC'’s geographic distribution of small loans to businesses was good. For 2014 through 2016,
performance was good. The percentage of small loans to businesses originated or purchased
in low-income geographies exceeded, and in moderate-income geographies was near to, the
percentage of businesses located in those geographies. PNC'’s percentage of small loans to
businesses originated or purchased in low-income geographies exceeded, and in moderate-
income geographies was equal to, the aggregate percentage of all reporting lenders.
Performance for 2012 through 2013 was not inconsistent with the performance for 2014
through 2016.

Lending Gap Analysis

We analyzed PNC’s geographic lending patterns throughout the AAs and did not identify any
unexplained conspicuous lending gaps.

Distribution of Loans by Income Level of the Borrower

PNC'’s overall distribution of loans to borrowers of different income levels in the Charlotte-
Concord-Gastonia, NC-SC MMA was adequate. The borrower distribution of home mortgage
loans was good and small loans to businesses was adequate.

Home Mortgage Loans

Refer to Tables 8, 9, and 10 in the Multistate section of appendix D for the facts and data used

to evaluate the borrower distribution of the bank’s home mortgage loan originations and
purchases.
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PNC'’s borrower distribution of home purchase, home improvement, and home refinance loans
in the Charlotte-Concord-Gastonia, NC-SC MMA was good. We considered housing costs in
relation to the median family incomes in the AA, which limited the affordability for LMI families.
Refer to the market profile for the Charlotte-Concord-Gastonia, NC-SC MMA in appendix C for
additional information on housing costs and median income.

Home Purchase

PNC'’s borrower distribution of home purchase loans was good. For 2014 through 2016,
performance was good. The percentage of home purchase loans originated or purchased to
low-income borrowers was below, and to moderate-income borrowers exceeded, the
percentage of those families in the AA. PNC'’s percentage of home purchase loans originated
or purchased to both low- and moderate-income borrowers exceeded the aggregate
percentage of all reporting lenders. Performance for 2012 through 2013 was not inconsistent
with the performance for 2014 through 2016.

Home Improvement

PNC'’s borrower distribution of home improvement loans was good. For 2014 through 2016,
performance was good. The percentage of home improvement loans originated or purchased
to low-income borrowers was well below, and to moderate-income borrowers approximated,
the percentage of those families in the AA. PNC’s percentage of home improvement loans
originated or purchased to both low- and moderate-income borrowers exceeded the aggregate
percentage of all reporting lenders. Performance for 2012 through 2013 was weaker than the
performance for 2014 through 2016. This was due to poorer distribution to moderate-income
borrowers but was not enough to effect the combined conclusion.

Home Refinance

PNC'’s borrower distribution of home refinance loans was good. For 2014 through 2016,
performance was good. The percentage of home refinance loans originated or purchased to
low-income borrowers was well below, and to moderate-income borrowers was near to, the
percentage of those families in the AA. PNC'’s percentage of home refinance loans originated
or purchased to low- and moderate-income borrowers exceeded the aggregate percentage of
all reporting lenders. Performance for 2012 through 2013 was not inconsistent with the
performance for 2014 through 2016.

Small Loans to Businesses

Refer to Table 11 in the Multistate section of appendix D for the facts and data used to
evaluate the borrower distribution of the bank’s origination and purchase of small loans to
businesses.

The borrower distribution of small loans to businesses was adequate. For 2014 through 2016,
performance was adequate. The percentage of small loans to businesses originated or
purchased was well below the percentage of small businesses in the AA but near to the
aggregate percentage of all reporting lenders. Performance for 2012 through 2013 was
weaker than the performance for 2014 through 2016. This was due to poorer aggregate
lending performance but was not enough to effect the combined conclusion.
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Community Development Lending

Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s level of CD lending. This table included all CD loans, including
multifamily loans that also qualify as CD loans. In addition, Table 5 included geographic
lending data on all multi-family loans, including those that also qualify as CD loans. Table 5
does not separately list CD loans.

CD lending had a positive effect on the lending test conclusion in the Charlotte-Concord-
Gastonia, NC-SC MMA. PNC was a leader in making CD loans based on the combination of
volume, responsiveness, and complexity. PNC made six CD loans totaling almost $9.4 million,
which represented 13.44 percent of allocated tier 1 capital. By dollar volume, 50.0 percent
funded affordable housing, 10.6 percent funded economic development activities, and 39.4
percent funded revitalization and stabilization efforts.

Examples of CD loans in the AA include:

e PNC provided two loans totaling almost $4.6 million a real estate development company to
construct 48 units of affordable housing. The project consisted of 24 two bedroom and 24
three bedroom units targeted to families making less than 60 percent of the area median
family income.

e PNC provided a $1.0 million loan to a not-for-profit microfinance institution that provided
loans, savings programs, credit establishment, financial education, and other services to
people living below the poverty line.

Product Innovation and Flexibility

PNC used innovative or flexible lending programs in order to serve AA credit needs. During
the evaluation period, PNC made 53 PNC Community Mortgage loans totaling almost $5.1
million and 123 closing cost assistance grants totaling over $164,000 in the Charlotte-Concord-
Gastonia, NC-SC MMA.

INVESTMENT TEST

Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the investment test in the Charlotte-Concord-Gastonia, NC-SC
MMA is rated outstanding. Based on a full-scope review, the bank’s performance in the
Charlotte-Concord-Gastonia, NC-SC MMA was excellent.

Refer to Table 14 of the Multistate section of appendix D for the facts and data used to
evaluate the bank’s level of qualified investments.

PNC had an excellent level of qualified investments and grants in the AA. The dollar amount
of the investments in the Charlotte-Concord-Gastonia, NC-SC MMA represented 15.00 percent
of the allocated portion of the bank’s tier 1 capital.
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PNC exhibited excellent responsiveness to the CD needs in the Charlotte-Concord-Gastonia,
NC-SC MMA. PNC made four current-period investments totaling $5.6 million. These
investments met community needs through LIHTCs and a CDFI. PNC made one regional
investment totaling almost $1.3 million that directly benefited the AA. PNC also provided 116
grants and donations totaling almost $3.6 million to local nonprofit organizations that promote
community services for LMI individuals and families.

Examples of qualified investments in this AA include:

e Three investments totaling almost $750,000 in a Low Income Credit Union and CDFI. The
investments helped provide affordable financial services for low-income and unbanked
communities. The credit union’s goal was to provide an affordable and accessible
alternative to predatory financial services and help integrate the unbanked into the
mainstream U.S. financial system.

e A $140,000 grant to a community based organization providing tuition free, high quality
preschool education for at risk families. The facility provided transportation, hot meals,
speech, language, literacy development, and intensive family support for residents of a low-
income geography.

SERVICE TEST

Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the service test in the Charlotte-Concord-Gastonia, NC-SC
MMA is rated high satisfactory. Based on a full-scope review, the bank’s performance in the
Charlotte-Concord-Gastonia, NC-SC MMA was good.

Retail Banking Services

Refer to Table 15 in the Multistate section of appendix D for the facts and data used to
evaluate the distribution of the bank’s branch delivery system and branch openings and
closings.

PNC'’s delivery systems were accessible to geographies and individuals of different income
levels throughout the AA. The bank operated 17 branch offices in the Charlotte-Concord-
Gastonia, NC-SC MMA. The bank’s distribution of branches in low-income geographies
exceeded, and in moderate-income geographies was below, the percentage of the population
living within those geographies. When considering two branches serving adjacent moderate-
income geographies, the distribution exceeded the percentage of the population in moderate-
income geographies.

PNC made effective use of alternative delivery systems through ATMs, online banking,
electronic bill pay, and mobile banking options as indicated by the level of usage by LMI
households. These systems provided additional delivery availability and access to banking
services to both retail and business customers. PNC had 265 ATMs in the AA, of which 60
were deposit taking. PNC provided data that indicated 52.3 percent of households in LMI
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geographies used an alternative delivery system in the fourth quarter of 2016. This was an
increase of 22.5 percent from the start of the evaluation period.

PNC's record of opening and closing branches had adversely affected the accessibility of its
delivery systems by closing one branch in a geography and one in a middle-income geography
while opening two branches in an upper-income geography during the evaluation period.

The bank’s hours and services varied in a way that adversely affected certain portions of the
AA, particularly low-income geographies. PNC provided Saturday branch hours in six of the
seventeen branches in the AA; of which, five of the six were in an upper-income geography.
Only four branches in the AA offer Saturday drive up hours; all of which were located in an
upper-income geography.

Community Development Services

PNC provided a high level of CD services in the Charlotte-Concord-Gastonia, NC-SC MMA.
Twenty-six PNC employees conducted over 110 financial education events with over 2,400
predominantly LMI participants. These events included home ownership classes for LMI
populations and financial education for LMI families and children.

Employees were actively involved during the evaluation period, including 10 employees who
served on boards or committees of 12 different organizations. Notable examples of CD
services include:

e Four employees were involved with the facilitation of financial education workshops for a
nonprofit organization that promoted education, vocational skills, and entrepreneurship for
LMI youth.

¢ A PNC employee was involved with an organization that provided tuition free, high quality

preschool education to LMI families. The employee facilitated several financial education
workshops to parents of enrolled students.
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Chicago-Naperville-Elgin, IL-IN-WI MMA

CRA rating for the Chicago-Naperville-Elgin, IL-IN-WI MMA?3: Outstanding

The lending test is rated: Outstanding
The investment test is rated: Outstanding
The service test is rated: High Satisfactory

The major factors that support this rating include:

e Based on the data in the tables and performance context considerations discussed below,
the geographic distribution of the bank’s home mortgage and small business loan
originations and purchases was adequate and borrower distribution was good.

e CD loans were effective in addressing community credit needs. The bank was a leader in
originating CD loans, which had a positive effect on the lending test rating.

e Qualified investments were effective and responsive in addressing community credit needs.
The bank made an excellent level of qualified investments, grants, and donations.

e The bank’s branches and alternative delivery systems were accessible to geographies and
individuals of different income levels and responsive in helping the bank provide services
across the community.

e CD services were effective and responsive in addressing community needs. The bank was
a leader in conducting or supporting CD services, consistent with its capacity and expertise
to conduct specific activities.

Description of Institution’s Operations in Chicago-Naperville-Elgin, IL-IN-WI
MMA

PNC delineate four AAs in the Chicago-Naperville-Elgin, IL-IN-WI MMA, which was comprised
of four MDs. PNC delineated as AAs the portion of the Chicago-Naperville-Arlington Heights,
IL MD and Gary, IN MD where they had branch locations or deposit-taking ATMs. They also
delineated the entirety of the Elgin, IL MD and Lake County-Kenosha County, IL-WI MD as
AAs.

Based on June 30, 2016 FDIC summary of deposit information, PNC had $13.3 billion in
deposits in these AAs, which represented 5.36 percent of the bank’s total deposits. The bank
made 5.92 percent of its evaluation period lending in these AAs.

PNC had 152 office locations and 485 ATMs, of which 276 were deposit taking, within the AAs.
The bank ranked sixth in deposit market share with 3.46 percent. The top four competitors
included JPMorgan Chase Bank, N.A. with 374 branches and 21.81 percent market share;

3 This rating reflects performance within the multistate metropolitan area. The statewide evaluations do not
reflect performance in the parts of those states contained within the multistate metropolitan area.
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BMO Harris Bank, N.A. with 206 branches and 13.54 percent market share; Bank of America,
N.A. with 162 branches and 10.74 percent market share; and The Northern Trust Company
with 10 branches and a market share of 7.57 percent. There were 193 additional FDIC-
insured depository institutions with 1,829 offices within the bank’s AAs.

Refer to the market profile for the Chicago-Naperville-Elgin, IL-IN-WI MMA in appendix C for
detailed demographics and other performance context information, including identified AA
needs and opportunities, for the combined AAs.

Scope of Evaluation in Chicago-Naperville-Elgin, IL-IN-WI MMA

We based our rating of the Chicago-Naperville-Elgin, IL-IN-WI MMA on the area that received
a full-scope review. The Chicago-Naperville-Elgin, IL-IN-WI MMA consisted of all or part of
four MDs. Itincluded four of the six counties in the Chicago-Naperville-Arlington Heights, IL
MD: Cook, DuPage, McHenry, and Will counties, and two of the four counties in the Gary, IN
MD: Jasper and Lake counties. It also included the entirety of the Elgin, IL and Lake County-
Kenosha County, IL-WI MDs. We combined data from the MDs at the MMA level and
conducted a full-scope review of the entire MMA.

PNC did not have any branch locations in Kenosha County, WI but they did have at least one
deposit-taking ATM in the area, which required its inclusion in our analysis.

We placed more emphasis on home mortgage loans versus small loans to businesses. We
also placed more emphasis on the bank’s performance in moderate-income geographies as
these areas had a higher percentage of owner-occupied housing units, multifamily units, small
businesses, and small farms. Among home mortgage loans, we placed the most emphasis on
home refinance loans. We considered housing costs in relation to the median family incomes
in the AAs, which limited the affordability for LMI families. Refer to the market profile for the
Chicago-Naperville-Elgin, IL-IN-WI MMA in the appendix C for additional information on
housing costs and the median income. Refer to the Scope of Evaluation section for details on
how weightings were determined.

While the 2014 OMB changes removed DeKalb and Kane Counties from the former Chicago-
Joliet-Naperville, IL MD to create the standalone Elgin, IL MD, this change did not affect our

analysis since the analysis was completed at the MMA level. Refer to the table in appendix A
and the market profile for more information.

CONCLUSIONS WITH RESPECT TO PERFORMANCE TESTS IN CHICAGO-
NAPERVILLE-ELGIN, IL-IN-WI MMA

LENDING TEST

Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the lending test in the Chicago-Naperville-Elgin, IL-IN-WI MMA
was outstanding. Based on a full-scope review, the bank’s performance in the Chicago-

Naperville-Elgin, IL-IN-WI MMA was excellent considering the competition, economic factors,
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housing costs, and performance against the demographic and aggregate peer. CD lending
had a positive effect on the lending test conclusion.

Lending Activity

Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s lending activity.

PNC's lending activity reflected excellent responsiveness to area credit needs in the Chicago-
Naperville-Elgin, IL-IN-WI MMA when considering the bank’s deposits and competition. PNC
ranked sixth out of 198 depository institutions (top 4 percent) with a deposit market share of
3.46 percent. For home purchase loans, PNC’s market share of 0.86 percent ranked 28" out
of 787 lenders (top 4 percent). For home improvement loans, PNC’s market share of 4.54
percent ranked fifth out of 359 lenders (top 2 percent). For home refinance loans, PNC’s
market share of 1.63 percent ranked 16" out of 781 lenders (top 3 percent). For multifamily
lending, PNC’s market share of 0.94 percent ranked 19" out of 192 lenders (top 10 percent).
For small loans to businesses, PNC’s market share of 2.89 percent ranked seventh out of 221
lenders (top 4 percent). For small loans to farms, PNC’s market share of 0.96 percent ranked
15" out of 46 lenders (top 33 percent).

Distribution of Loans by Income Level of the Geography

PNC'’s overall distribution of loans by income level of geography in the Chicago-Naperville-
Elgin, IL-IN-WI MMA was adequate. The geographic distribution of home mortgage loans and
small loans to farms was adequate and small loans to businesses was good. We placed more
emphasis on the bank’s performance in moderate-income geographies as these areas had a
higher percentage of owner-occupied housing units, multifamily units, small businesses, and
small farms.

Home Mortgage Loans
Refer to Tables 2, 3, 4, and 5 in the Multistate section of appendix D for the facts and data
used to evaluate the geographic distribution of the bank’s home mortgage loan originations

and purchases.

PNC'’s geographic distribution of home purchase loans and home refinance loans was
adequate and home improvement loans and multifamily lending was good.

Home Purchase

PNC'’s geographic distribution of home purchase loans was adequate. The percentage of
home purchase loans originated or purchased in low-income geographies was well below, and
in moderate-income geographies was near to, the percentage of owner-occupied housing units
located in those geographies. PNC'’s percentage of home purchase loans originated or
purchased in low-income geographies was below, and in moderate-income geographies
exceeded, the aggregate percentage of all reporting lenders.

Home Improvement
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PNC'’s geographic distribution of home improvement loans was good. The percentage of
home improvement loans originated or purchased in low-income geographies was well below,
and moderate-income geographies exceeded, the percentage of owner-occupied housing units
located in those geographies. PNC’s percentage of home improvement loans originated or
purchased in low-income geographies was below, and in moderate-income geographies
exceeded, the aggregate percentage of all reporting lenders.

Home Refinance

PNC'’s geographic distribution of home refinance loans was adequate. The percentage of
home refinance loans originated or purchased in low-income geographies was significantly
below, and in moderate-income geographies was below, the percentage of owner-occupied
housing units located in those geographies. PNC'’s percentage of home refinance loans
originated or purchased in low-income geographies was near to, and in moderate-income
geographies exceeded, the aggregate percentage of all reporting lenders.

Multifamily

PNC'’s geographic distribution of multifamily loans was good. The percentage of multifamily
loans originated or purchased in low-income geographies was well below, and in moderate-
income geographies exceeded, the percentage of multifamily units in those geographies.
PNC'’s percentage of multifamily loans originated or purchased in low-income geographies was
well below, and in moderate-income geographies was near to, the aggregate percentage of all
reporting lenders.

Small Loans to Businesses

Refer to Table 6 in the Multistate section of appendix D for the facts and data used to evaluate
the geographic distribution of the bank’s origination and purchase of small loans to businesses.

PNC'’s geographic distribution of small loans to businesses was good. The percentage of
small loans to businesses originated or purchased in low-income geographies was below, and
in moderate-income geographies exceeded, the percentage of businesses located in those
geographies. PNC’s percentage of small loans to businesses originated or purchased in both
low- and moderate-income geographies exceeded the aggregate percentage of all reporting
lenders.

Small Loans to Farms

Refer to Table 7 in the Multistate section of appendix D for the facts and data used to evaluate
the geographic distribution of the bank’s origination and purchase of small loans to farms.

PNC'’s geographic distribution of small loans to farms was adequate considering the low
percentage of small farms in LMI geographies and that small farm lending was not a primary
focus for the bank. PNC did not originate or purchase any small loans to farms in low-income
geographies. The percentage of small loans to farms in moderate-income geographies was
significantly below the percentage of farms located in those geographies and the aggregate
percentage of all reporting lenders.
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Lending Gap Analysis

We analyzed PNC’s geographic lending patterns throughout the AAs and did not identify any
unexplained conspicuous lending gaps.

Distribution of Loans by Income Level of the Borrower

PNC'’s overall distribution of loans to borrowers of different income levels in the Chicago-
Naperville-Elgin, IL-IN-WI MMA was good. The borrower distribution of home mortgage loans,
small loans to businesses, and small loans to farms was good.

Home Mortgage Loans

Refer to Tables 8, 9, and 10 in the Multistate section of appendix D for the facts and data used
to evaluate the borrower distribution of the bank’s home mortgage loan originations and
purchases.

PNC'’s borrower distribution of home purchase loans, home improvement loans, and home
refinance loans was good. We considered housing costs in relation to the median family
incomes in the AAs, which limited the affordability for LMI families. Refer to the market profile
for the Chicago-Naperville-Elgin, IL-IN-WI MMA in appendix C for additional information on
housing costs and median income.

Home Purchase

PNC'’s borrower distribution of home purchase loans was good. The percentage of home
purchase loans originated or purchased to low-income borrowers was below, and to moderate-
income borrowers exceeded, the percentage of those families in the AA. PNC'’s percentage of
home purchase loans originated or purchased to both low- and moderate-income borrowers
exceeded the aggregate percentage of all reporting lenders.

Home Improvement

PNC'’s borrower distribution of home improvement loans was good. The percentage of home
improvement loans originated or purchased to low-income borrowers was below, and to
moderate-income borrowers exceeded, the percentage of those families in the AA. PNC'’s
percentage of home improvement loans originated or purchased to both low- and moderate-
income borrowers exceeded the aggregate percentage of all reporting lenders.

Home Refinance

PNC'’s borrower distribution of home refinance loans was good. The percentage of home
refinance loans originated or purchased to low-income borrowers was below, and to moderate-
income borrowers exceeded, the percentage of those families in the AA. PNC’s percentage of
home refinance loans originated or purchased to both low- and moderate-income borrowers
exceeded the aggregate percentage of all reporting lenders.
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Small Loans to Businesses

Refer to Table 11 in the Multistate section of appendix D for the facts and data used to
evaluate the borrower distribution of the bank’s origination and purchase of small loans to
businesses.

The borrower distribution of small loans to businesses was good. The percentage of small
loans to businesses originated or purchased was below the percentage of small businesses in
the AA but exceeded the aggregate percentage of all reporting lenders.

Small Loans to Farms

Refer to Table 12 in the Multistate section of appendix D for the facts and data used to
evaluate the borrower distribution of the bank’s origination and purchase of small loans to
farms.

The borrower distribution of small loans to farms was good. The percentage of small loans to
farms originated or purchased was near to the percentage of small farms in the AA but
exceeded the aggregate percentage of all reporting lenders.

Community Development Lending

Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s level of CD lending. This table included all CD loans, including
multifamily loans that also qualify as CD loans. In addition, Table 5 included geographic
lending data on all multifamily loans, including those that also qualify as CD loans. Table 5
does not separately list CD loans.

CD lending had a positive effect on the lending test conclusion in the Chicago-Naperville-Elgin,
IL-IN-WI MMA. PNC was a leader in making CD loans based on the combination of volume,
responsiveness, and complexity. PNC made 67 CD loans totaling almost $461.4 million, which
represented 29.96 percent of allocated tier 1 capital. By dollar volume, 49.09 percent of these
loans funded community services, 46.99 percent funded affordable housing, 1.69 percent
supported government approved activities in accordance with HUD’s Neighborhood
Stabilization Programs, 1.88 percent funded revitalization and stabilization efforts, and 0.34
percent funded economic development activities.

Examples of CD loans in the AAs include:

e PNC provided four NMTC loans totaling $5.4 million for the construction of a new
community center and the renovation of an existing center that provided fresh food. The
nonprofit organization provided life services, transitional housing, and youth assistance and
development for one of Chicago’s most distressed communities.

e PNC provided over $10.0 million in loans to support a CDFI that specializes in serving the

needs of LMI families and emerging small businesses. The vast majority of loans
supported affordable housing or owner-occupied commercial facilities.
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Product Innovation and Flexibility

PNC used innovative or flexible lending programs in order to serve the AAs credit needs.
During the evaluation period, PNC made 91 PNC Community Mortgage loans totaling $10.4
million and 705 closing cost assistance grants totaling over $990,000 in the Chicago-
Naperville-Elgin, IL-IN-WI MMA.

INVESTMENT TEST

Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the investment test in the Chicago-Naperville-Elgin, IL-IN-WI
MMA is rated outstanding. Based on a full-scope review, the bank’s performance in the
Chicago-Naperville-Elgin, IL-IN-WI MMA was excellent.

Refer to Table 14 of the Multistate section of appendix D for the facts and data used to
evaluate the bank’s level of qualified investments.

PNC had an excellent level of qualified investments and grants in the MMA. The dollar amount
of the investments in the Chicago-Naperville-Elgin, IL-IN-WI MMA represented 11.46 percent
of the allocated portion of the bank’s tier 1 capital with an additional 0.58 percent in unfunded
commitments.

PNC exhibited excellent responsiveness to the CD needs in the Chicago-Naperville-Elgin, IL-
IN-WI MMA. PNC made 30 current period investments totaling almost $124.0 million and had
nine remaining prior-period investments valued at $22.7 million. PNC made four statewide and
regional investments totaling almost $17.7 million that directly benefited the AA. PNC also
provided 370 grants and donations totaling almost $12.1 million to local nonprofit organizations
that promoted economic development, affordable housing, and community services for LMI
individuals, families, schools, and communities. In addition, the bank had $9 million in
unfunded commitments in the AA.

Examples of qualified investments in these AAs include:

e A NMTC investment for $1.9 million and a direct investment of $2.5 million to a housing
development corporation that supported the installation of renewable energy production
equipment, including solar panels and combined heat and power generators, and building
efficiency improvements for affordable housing units.

e PNC made two investments totaling $25 million to a CDFI that was the Chicago

metropolitan areas leading lender for the acquisition, rehabilitation, and preservation of
affordable housing.

SERVICE TEST

Conclusions for Areas Receiving Full-Scope Reviews
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The bank’s performance under the service test in Chicago-Naperville-Elgin, IL-IN-WI MMA is
rated high satisfactory. Based on a full-scope review, the bank’s performance in the Chicago-
Naperville-Elgin, IL-IN-WI, MMA was good.

Retail Banking Services

Refer to Table 15 in the Multistate section of appendix D for the facts and data used to
evaluate the distribution of the bank’s branch delivery system and branch openings and
closings.

PNC'’s delivery systems were accessible to geographies and individuals of different income
levels throughout the AAs. The bank operated 152 branch offices in the Chicago-Naperville-
Elgin, IL-IN-WI MMA. The bank’s distribution of branches in low-income geographies was near
to, and in moderate-income geographies was below, the percentage of the population living
within those geographies. When considering 12 branches serving adjacent moderate-income
geographies, the distribution was near-to the percentage of the population in moderate-income
geographies.

PNC made effective use of alternative delivery systems through ATMs, online banking,
electronic bill pay, and mobile banking options as indicated by the level of usage by LMI
households. These systems provided additional delivery availability and access to banking
services to both retail and business customers. PNC had 485 ATMs in the AA, of which 276
were deposit taking. During the evaluation period, PNC entered into an ATM agreement with
the Chicago Transit Authority (CTA) to operate ATMs at CTA train stations. As of the end of
the evaluation period, there were 62 ATMs, 10 deposit taking, on CTA property. These ATMs
were located outside the CTA turnstiles making them accessible to non-CTA riders. PNC
provided data that indicated 58.1 percent of households in LMI geographies used an
alternative delivery system in the fourth quarter of 2016. This was an increase of 16.5 percent
from the start of the evaluation period.

PNC'’s record of opening and closing of branches had generally not adversely affected the
accessibility of its delivery systems, particularly in LMI geographies or to LMI individuals. PNC
opened 18 branches during the evaluation period, one of which located in a low-income
geography. The bank closed 20 branches, two located in low-income geographies and four in
moderate-income geographies. Of the moderate-income branch closures, one was due to a
city exercising its power of eminent domain and a second was a consolidation with a branch
less than 200 feet away.

The bank’s hours and services did not vary in a way that inconvenienced certain portions of
the AA, particularly LMI individuals or LMI geographies. PNC maintained standard business
hours and offered traditional banking products and services at all branch locations in the AAs.

Community Development Services
PNC was a leader in providing CD services in the Chicago-Naperville-Elgin, IL-IN-WI MMA.
During the evaluation period, bank employees conducted 607 financial education events

attended by approximately 15,300 participants. These events focused on basic financial
education, tax education, and homebuyer education to LMI individuals and families. They also
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provided business financial education to small business entrepreneurs and nonprofit
organizations.

In addition, 38 bank employees served in leadership roles for 148 different organizations by
participating in boards and committees. Notable examples of CD services include:

e A bank employee served as a board or committee member for a CD organization that
supports job creation and preservation, education, and community services in low-income
communities.

e Four bank employees served as a board or committee members for a CD financial
institution that focus on the acquisition, rehabilitation, and preservation of affordable rental
housing.

39



Charter Number: 1316
Cincinnati, OH-KY-IN MMA

CRA rating for the Cincinnati, OH-KY-IN MMA#* Outstanding

The lending test is rated: Outstanding
The investment test is rated: Outstanding
The service test is rated: Outstanding

The major factors that support this rating include:

e Based on the data in the tables and performance context considerations discussed below,
the geographic distribution of the bank’s home mortgage and small business loan
originations and purchases was good and borrower distribution was adequate.

e CD loans were effective in addressing community credit needs. The bank was a leader in
making CD loans, which had a positive effect on the lending test rating.

e Qualified investments were effective and responsive in addressing community credit needs.
The bank made an excellent level of qualified investments, grants, and donations.

e The bank’s branches and alternative delivery systems were readily accessible to
geographies and individuals of different income levels and responsive in helping the bank
provide services across the community.

e CD services were effective and responsive in addressing community needs. The bank was
a leader in conducting or supporting CD services, consistent with its capacity and expertise
to conduct specific activities.

Description of Institution’s Operations in Cincinnati, OH-KY-IN MMA

PNC delineated a portion of the Cincinnati, OH-KY-IN MMA as an AA. This included the
counties of Butler, Clermont, Hamilton, and Warren in Ohio, and Boone, Campbell, and Kenton
in Kentucky.

Based on June 30, 2016 FDIC summary of deposit information, PNC had almost $6.5 billion in
deposits in this AA, which represented 2.62 percent of the bank’s total deposits. The bank
made 3.06 percent of its evaluation period lending in this AA.

PNC had 75 office locations and 356 ATMs, of which 167 were deposit taking, within the AA.
The bank ranked third in deposit market share with 6.21 percent. The top four competitors
included U.S. Bank N.A. with 110 branches and 49.71 percent market share; Fifth Third Bank
with 121 branches and 28.11 percent market share; The Huntington National Bank with 36
branches and 2.60 percent market share; and JPMorgan Chase Bank, N.A. with 36 branches

4 This rating reflects performance within the multistate metropolitan area. The statewide evaluations do not
reflect performance in the parts of those states contained within the multistate metropolitan area.
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and a market share of 2.34 percent. There were 52 additional FDIC-insured depository
institutions with 306 offices within the bank’s AA.

Refer to the market profile for the Cincinnati, OH-KY-IN MMA in appendix C for detailed
demographics and other performance context information, including identified AA needs and
opportunities, for the AA.

Scope of Evaluation in Cincinnati, OH-KY-IN MMA

We based our rating of the Cincinnati, OH-KY-IN MMA on the area that received a full-scope
review. We conducted a full-scope review of the Cincinnati, OH-KY-IN MMA, which was the
only AA in the MMA. The 2014 OMB changes did not affect this MMA. Refer to the table in

appendix A for more information.

We placed more emphasis on small loans to businesses versus home mortgage loans. PNC
originated too few small loans to farms in this rating area to conduct a meaningful analysis.
We also placed more emphasis on the bank’s performance in moderate-income geographies
as these areas had a higher percentage of owner-occupied housing units and small
businesses. Among home mortgage loans, we placed more emphasis on home refinance
loans. We considered housing costs in relation to the median family incomes in the AA, which
limited the affordability for LMI families. Refer to the market profile for Cincinnati, OH-KY-IN
MMA in appendix C for additional information on housing costs and median income. Refer to
the Scope of Evaluation section for details on how weightings were determined.

CONCLUSIONS WITH RESPECT TO PERFORMANCE TESTS IN
CINCINNATI, OH-KY-IN MMA

LENDING TEST
Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the lending test in Cincinnati, OH-KY-IN MMA is rated
outstanding. Based on a full-scope review, the bank’s performance in the Cincinnati, OH-KY-
IN AA was excellent considering the competition, economic factors, housing costs, and
performance against the demographic and aggregate peer. CD lending had a positive effect
on the lending test conclusion.

Lending Activity

Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s lending activity.

PNC'’s lending activity reflected excellent responsiveness to area credit needs in the
Cincinnati, OH-KY-IN MMA when considering the bank’s deposits and competition. PNC
ranked third, out of 57 depository institutions (top 5 percent) with a deposit market share of 6
percent. For home purchase loans, PNC’s market share of 1.49 percent ranked 16 out of 444
lenders (top 4 percent). For home improvement loans, PNC’s market share of 7.95 percent

41



Charter Number: 1316

ranked third out of 170 lenders (top 2 percent). For home refinance loans, PNC’s market share
of 2.37 percent ranked ninth out of 372 lenders (top 2 percent). For multifamily loans, PNC’s
market share of 1.39 ranked 19" out of 61 lenders (top 31 percent). For small loans to
businesses, PNC’s market share of 10.83 percent ranked fourth out of 130 lenders (top 3
percent).

Distribution of Loans by Income Level of the Geography

PNC'’s overall distribution of loans by income level of geography in the Cincinnati, OH-KY-IN
MMA was good. The geographic distribution of home mortgage loans was adequate and the
geographic distribution of small loans to businesses was excellent.

Home Mortgage Loans

Refer to Tables 2, 3, 4, and 5 in the Multistate section of appendix D for the facts and data
used to evaluate the geographic distribution of the bank’s home mortgage loan originations
and purchases.

PNC'’s geographic distribution of home purchase loans and home refinance loans in the
Cincinnati, OH-KY-IN MMA was adequate, home improvement loans was good, and

multifamily loans was poor.

Home Purchase

PNC'’s geographic distribution of home purchase loans was adequate. The percentage of
home purchase loans originated or purchased in both low- and moderate-income geographies
was below the percentage of owner-occupied housing units located in those geographies.
PNC'’s percentage of home purchase loans originated or purchased in low-income
geographies exceeded, and in moderate-income geographies was near to, the aggregate
percentage of all reporting lenders.

Home Improvement

PNC'’s geographic distribution of home improvement loans was good. The percentage of
home improvement loans originated or purchased in low-income geographies was below, and
in moderate-income geographies was near to, the percentage of owner-occupied housing units
located in those geographies. PNC'’s percentage of home improvement loans originated or
purchased in both low- and moderate-income geographies exceeded the aggregate
percentage of all reporting lenders.

Home Refinance

PNC'’s geographic distribution of home refinance loans was adequate. The percentage of
home refinance loans originated or purchased in low-income geographies was well below, and
in moderate-income geographies below, the percentage of owner-occupied housing units
located in those geographies. PNC'’s percentage of home refinance loans originated or
purchased in both low- and moderate-income geographies exceeded the aggregate
percentage of all reporting lenders.
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Multifamily

PNC'’s geographic distribution of multifamily loans was poor. PNC did not make any
multifamily loans in low-income geographies. The percentage of multifamily loans originated
or purchased in moderate-income geographies was well below the percentage of multifamily
housing units located in those geographies and the aggregate percentage of all reporting
lenders.

Small Loans to Businesses

Refer to Table 6 in the Multistate section of appendix D for the facts and data used to evaluate
the geographic distribution of the bank’s origination and purchase of small loans to businesses.

PNC'’s geographic distribution of small loans to businesses was excellent. The percentage of
small loans to businesses originated or purchased in low-income geographies exceeded, and
in moderate-income geographies approximated, the percentage of businesses located in those
geographies. PNC'’s percentage of small loans to businesses originated or purchased in both
low- and moderate-income geographies exceeded the aggregate percentage of all reporting
lenders.

Lending Gap Analysis

We analyzed PNC’s geographic lending patterns throughout the AA and did not identify any
unexplained conspicuous lending gaps.

Distribution of Loans by Income Level of the Borrower

PNC'’s overall distribution of loans to borrowers of different income levels in the Cincinnati, OH-
KY-IN MMA was adequate. The borrower distribution of home mortgage loans was good and
the borrower distribution of small loans to businesses was adequate.

Home Mortgage Loans

Refer to Tables 8, 9, and 10 in the Multistate section of appendix D for the facts and data used
to evaluate the borrower distribution of the bank’s home mortgage loan originations and

purchases.

PNC'’s borrower distribution of home purchase loans, home improvement loans, and home
refinance loans in the Cincinnati, OH-KY-IN MMA was good.

Home Purchase

PNC'’s borrower distribution of home purchase loans was good. The percentage of home
purchase loans originated or purchased to low-income borrowers was below, and to moderate-
income borrowers exceeded, the percentage of those families in the AA. PNC’s percentage of
home purchase loans originated or purchased to both low- and moderate-income borrowers
exceeded the aggregate percentage of all reporting lenders.

Home Improvement
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PNC'’s borrower distribution of home improvement loans was good. The percentage of home
improvement loans originated or purchased to low-income borrowers was below, and to
moderate-income borrowers exceeded, the percentage of those families in the AA. PNC'’s
percentage of home improvement loans originated or purchased to both low- and moderate-
income borrowers exceeded the aggregate percentage of all reporting lenders.

Home Refinance

PNC'’s borrower distribution of home refinance loans was good. The percentage of home
refinance loans originated or purchased to low-income borrowers was below, and to moderate-
income borrowers exceeded, the percentage of those families in the AA. PNC'’s percentage of
home refinance loans originated or purchased to both low- and moderate-income borrowers
exceeded the aggregate percentage of all reporting lenders.

Small Loans to Businesses

Refer to Table 11 in the Multistate section of appendix D for the facts and data used to
evaluate the borrower distribution of the bank’s origination and purchase of small loans to
businesses.

The borrower distribution of small loans to businesses was adequate. The percentage of small
loans to businesses originated or purchased was well below the percentage of small
businesses in the AA but exceeded the aggregate percentage of all reporting lenders.

Community Development Lending

Refer to Table 1 Lending Volume in the Multistate section of appendix D for the facts and data
used to evaluate the bank’s level of CD lending. This table included all CD loans, including
multifamily loans that also qualify as CD loans. In addition, Table 5 included geographic
lending data on all multi-family loans, including those that also qualify as CD loans. Table 5
does not separately list CD loans.

CD lending had a positive effect on the lending test conclusion in the Cincinnati, OH-KY-IN
MMA. PNC was a leader in making CD loans based on the combination of volume,
responsiveness, and complexity. PNC made 45 CD loans totaling $96.5 million, which
represented 12.84 percent of allocated tier 1 capital. By dollar volume, 21.37 percent of these
loans funded community services, 16.45 percent funded affordable housing, and 62.17 percent
funded revitalization and stabilization efforts.

Examples of CD loans in the AA include:

e PNC provided a $5.6 million loan to construct and operate a mixed-use facility (retail, office,
and parking) in a moderate-income geography in the downtown area of Cincinnati. The
project created 295 jobs for the commercial spaces and 15 jobs for the garage, plus an
additional 225 construction jobs. In addition, the anchor tenant expected to bring an
estimated 500 new employees to the Cincinnati business district.
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e PNC provided $1.2 million in financing to a nonprofit corporation that develops and
manages resident-centered, affordable housing. The organization assists homeless
individuals and families with low- or very-low incomes.

Product Innovation and Flexibility

PNC made extensive use of innovative or flexible lending programs in order to serve AA credit
needs. During the evaluation period, PNC made 142 PNC Community Mortgage loans totaling
$14.1 million and 421 closing cost assistance grants totaling over $556,000 in the Cincinnati,
OH-KY-IN MMA.

INVESTMENT TEST

Conclusions for Areas Receiving Full-Scope Reviews

The bank’s performance under the investment test in the Cincinnati, OH-KY-IN MMA is rated
outstanding. Based on a full-scope review, the bank’s performance in the Cincinnati, OH-KY-
IN MMA was excellent.

Refer to Table 14 of the Multistate section of appendix D for the facts and data used to
evaluate the bank’s level of qualified investments.

PNC had an excellent level of qualified investments and grants, at times in leadership
positions. The dollar amount of the investments in the Cincinnati, OH-KY-IN MMA represented
13.53 percent of the allocated portion of the bank’s tier 1 capital.

PNC exhibited excellent responsiveness to the CD needs in the Cincinnati, OH-KY-IN MMA.
PNC made 17 current-period investments totaling almost $76.7 million and had 12 prior-period
investments still outstanding valued at $22.7 million. PNC made one regional investment
totaling almost $1.5 million that directly benefited the AA. These investments met community
needs through LIHTCs, NMTCs, CDFIs, and other investments. PNC also provided 317 grants
and donations totaling more than $5.9 million to local nonprofit organizations that promote
community services for LMI individuals and families.

Examples of qualified investments in this AA include:

e An $11.9 investmentin a NMTC fund to develop a regional center sustained by a diverse
mix of housing culture and entertainment. The project was located in a LMI area consistent
with a revitalization plan add